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Poland and Tick-borne Encephalitis (TBE)

• In 2018 0.2% of population vaccinated

• Foresters and soldiers

• Big anti-vaccine movement

• Number of TBE cases unknown

• Non refundable vaccine



Partners

Institute of Patient Rights and Helth Education

Aby Żyć Fundation

Pfizer

Patronage Chief Sanitary Inspectorate

Supporting partner Medicover (private medical care)



Target group

• City residents

• Mothers of small 
children



Build public awareness
about TBE and preventive
vaccinations against that
dangerous virus

Main goal





1. National TBE Awareness Day; 30th of 
March

2. Press Conference

3. Movie: TBE. A True Story

4. Cooperation with the State Forests

5. Targeted media activities and interviews 
with campaign experts

6. Influencer relations

Main activities



2018

2019

27 580 1996 566 283516

3193148118 257 151

276 3 189 796 9 955 549 

563 9 199 257 394



2020

2021

8 933 7052 809 025401

313422125



2022

2023

73

19 7382934180 041422

313

339

15 000 0004 900 000

422

568

14 156 75 323



Survey at first

Every year slightly different 
messages

Human story

Infographics

Use of trending tools

Lessons





Thank you for your attention!


